
the Bay Area after graduation.
Not true, says Chan, the

director of the School’s mba
Career Management Center,
and he has data going back
15 years to prove it. “With the
exception of one year—2000—
55 to 65 percent of our students
have taken jobs outside the

gives us the opportunity to ask
the right questions in our work
to develop better products and
services, while we at the same
time are helping diabetics and
health care professionals have 
a useful dialogue, hopefully
leading to a better treatment, 
a better quality of life for the
individual, and lower costs 
to society.”

Mythbuster Chan:
Grads Do Leave Nest
you’ve heard the one about
the alligators that live under
New York City. And the $250
recipe for Neiman-Marcus
cookies? But the urban legend
that bugs Assistant Dean Andy
Chan is the persistent myth that
Stanford mbas refuse to leave
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ny’s governance be transparent.
Øvlisen joined a somewhat larg-
er committee to take Nørby’s
recommendations to the Copen-
hagen Stock Exchange, which
last year adopted a revised ver-
sion of Nørby’s “comply or
explain” principles for compa-
nies listed on the exchange.

Novo Nordisk, for one, is
happy to comply and adopted
sustainability as a core principle
of the company. “Sustainability
is not just a corporate state-
ment, but something we all
live,” Øvlisen says. The compa-
ny, which is a major supplier 
of insulin, is working with the
World Diabetes Foundation to
overcome the psychosocial bar-
riers to diabetes management.
“This will not improve our
financial bottom line for many,
many years,” he says, “but it

Master Coaches
SHARON RICHMOND, MBA ’88, PAM FOX ROLLIN, MBA ’95

L
ike all good coaches, alumnae Sharon Lebovitz Rich-
mond and Pam Fox Rollin know that it takes more than pure
talent to reach a goal: It also takes hours and hours of hard
work.

By day, Richmond and Rollin are the founders and principals of
two separate consulting firms. But for the past two years, they’ve also
been working with faculty to develop the School’s Leadership Devel-
opment Platform (ldp), a program that helps mba students hone their
leadership skills. Readings and lectures play a role in the ldp, but
Richmond, mba ’88, and Rollin, mba ’95, believe that most learning
takes place when students have the opportunity to actually practice
what they’ve learned in the classroom.

“Students come in to the program with their own leadership style,
but they’ve only been able to test it in limited circumstances,” Rollin
explains. Through the ldp, first-year students work on management
simulations and role-playing exercises in small groups. Second-years
act as their coaches, helping them to identify their goals, strengths,
and opportunities for development.

For many second-year students, coaching others on how to lead is
unfamiliar territory. This is where Richmond and Rollin come in:
Drawing on their experience advising clients on leadership and orga-
nizational development, they act as “master coaches,” listening to the
challenges that second-year coaches are facing and helping them
devise strategies for resolving them.

Outside of the Business School, Richmond and Rollin recently col-

area,” he says. In fact, the
numbers appear to be growing.
While 60 percent of the mba
Class of 2004 found positions
outside the Bay Area, prelimi-
nary figures show 65 percent of
the Class of 2005 followed.

In order to locate many of
those jobs, Chan, mba ’88, and
his staff visit alums and their
companies in international loca-
tions. Over a few months last
summer, they went to China,
Hong Kong, Singapore, Chile,
Brazil, and Argentina. They also
regularly visit far-flung cities in
the United States. Last year they
went to Seattle, Chicago, New
York, Boston, and Philadelphia.

Alums who would like more
information or a visit may con-
tact Celia Harms at harms_celia@
gsb. stanford.edu. �

by lisa vollmerpeople

laborated on a study of “emotional intelligence”—a person’s ability
to manage emotions, understand motivations, and be sensitive to
other people. Their research revealed that emotional intelligence isn’t
something that people are born with or don’t possess. “When we
asked leaders whether they thought that emotional intelligence could
be developed, the answer was a resounding ‘yes,’” says Richmond.

Rollin’s coaching experience at the School has led her to the same
conclusion. She recalls a former student who “thought he was too
quiet, too reserved” to lead. “Through the one-on-one coaching and
by trying things out with his team, he learned that he could lead in
his own style and be just as effective,” she says.

The potential to inspire such positive change keeps both alumnae
involved. “It might sound hokey,” Richmond says, “but I share the
gsb mission: Change lives. Change organizations. Change the world.
This is part of how I do that, one leader at a time.” �

Sharon Richmond, left, and Pam Fox Rollin
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